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PAM DELEON
Managing Partner

Pam has 20+ experience in digital 
marketing and B2B sales.  She started 

her career with Verizon on website 
strategies. She has worked closely with 

B2B manufacturers from small 
companies to Fortune 1000 clients.  Pam 

now specializes in Lead Gen Website 
Designs, Digital Roadmaps and Social 

Media Strategies.

LISA KILREA
Managing Partner

Lisa has 20+ years experience in 
traditional & digital marketing.  She 

was Director of Marketing & 
Communications for BP North 

America and specializes in working 
with manufacturing companies. Her 

key areas focus are Digital Paid 
Advertising, ASEO, Strategy 

Development & Off Line Integration.

WSI Digital Group
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WSI AT A GLANCE

WSI = We Simplify the Internet
For 25 years WSI has been providing digital 

marketing services to businesses of all sizes and 
across various industries in multiple languages, 

in over 80 countries worldwide.  

WSI Digital Group is a boutique agency, part 
of the WSI Global Network of Agencies.  We 

help manufacturing businesses & brands grow 
through creative, high return digital marketing 

strategies. WSI helps elevate your online brand, 
generate more leads, boost sales, and improve 

your overall marketing ROI.  

info@wsidigitalgroup.com
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WSI Digital Marketing Services

DISPLAY &
REMARKETING

PAY PER 
CLICK

DIGITAL
ROADMAPS/

STRATEGY

CONTENT 
MARKETING

VIDEO
MARKETING

WEB 
ANALYTICS

WEB DESIGN &
DEVELOPMENT

SOCIAL MEDIA 
MARKETING

SEARCH ENGINE
OPTIMIZATION (SEO)

LANDING PAGE 
OPTIMIZATION

EMAIL
MARKETING

MOBILE
MARKETING
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WSI NATIONAL PARTNERS
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Google: "The badge 
recognizes 
companies we trust 
to help you succeed 
on the web with our 
products."

WSI is a Google Premier Partner

REAL EXPERTS WHO ARE TRUSTWORTHY
Premier Partners know Google Ads inside and out, and have passed certification tests in search, 
display, shopping, mobile, video.  PREMIER PARTNERS represent the Top 3% of agencies worldwide.

BETTER ACCESS
Premier Partners often know about changes before other AdWords users. Google grants early access 
and often invites Premier Partners to be part of beta programs. This means we often has access to 
tools that our competitors aren't using. Premier Partners also have an inside track to connecting 
with Google

PROVEN ONGOING RESULTS
Premier Partners have a history of building AdWords campaigns that convert at a high rate, meaning 
our campaigns are more likely to make money for your business
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B2B Standard of Excellence Award
https://www.serviceideas.com/

Best Real Estate Website Award
https://sthelenarealestate.com/

Design of Excellence Award
http://rocastonesmex.com/

Design Standard of Excellence Award
https://www.marlenedesignco.com/

Environmental Standard of Excellent Award
http://amazonriversplatform.org/en/

Restaurant Standard of Excellence Award
http://grupocastellano.com.mx/

Other Standard of Excellence Award
https://www.coachkatanddrmimi.com/

Family Standard of Excellence Award
http://thenourishedpalate.com/

Automobile Standard of Excellence Award
https://pneusgordons.ca/

Consumer Goods Standard of Excellence Award https://www.glassgang.com/

WSI won 14 WebAwards in 2021…Bringing our Total to 129 WMA
Awards!  Plus Top Agency in 2019 & 2020!

https://www.serviceideas.com/
https://sthelenarealestate.com/
http://rocastonesmex.com/
https://www.marlenedesignco.com/
http://amazonriversplatform.org/en/
http://grupocastellano.com.mx/
https://www.coachkatanddrmimi.com/
http://thenourishedpalate.com/
https://pneusgordons.ca/
https://www.glassgang.com/
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II. IMPACT OF GLOBAL PANDEMIC
ON MARKETING BUDGETS
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Outbound Marketing
Digital Marketing

• In Person Conferences

• Direct Mail

• TV/Radio Advertising

• Trade Shows

• Rented/Purchased Email Blasts

• Print/Brand Advertising

• Outbound/Push

• Interrupting

• Content Marketing

• Search Engine Optimization

• YouTube/Video  Marketing

• Social Business Networking

• Permission-Based Emails

• Search Engine Marketing

• Inbound/Pull

• Accommodating

Reshaping  Marketing: Pre vs.
Post COVID-19 
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III. TOP 5 WAYS TO INCREASE
CASH FLOW USING
DIGITAL MARKETING 



1212Top 5 Digital Marketing Strategies To
Generate Leads & Increase Cash Flow

Website

Social Media

Content Marketing

SEO 
(Search
Engine
Optimization)

Digital 
Ads
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1. LEAD GEN WEBSITES



14Websites are B2B’s biggest untapped 

opportunity for generating more pipeline

● First place prospects & customers go for information 24/7

● Is your website feeding you leads?



1515Your Company Website:
Increase Traffic/Convert Users

CTA’s (Call To Action)-Min.of 3
Phone # (click to call), email, 
quote button, schedule a mtg, 
D/L info. sheet, fill out a form

Source of Income/Lead Magnet
• If not selling online, showcase 

a catalog of your products or 
best selling services/ products

• Use it for Prospecting, Quotes 
& Fulfillment

Trust
Builders-
Reviews/

Testimonials 
Clean, simple 

design
Large, striking 

imagery

Opportunities
To Learn

More
Simple

navigation

Make It A Lead Gen 
Machine!
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Must-Haves For A Lead Gen Website 
Who, What, Why & When? 

Site geared towards your target market,
contact Info. on top right 

Capture Emails

Google Analytics (GA)-Who is On Your Website

(analytics.google.com)

Google Search Console (GSC)-
Visibility & Impressions (where your site is 

showing up in search rankings)

Key Words 
(https://www.answerthepublic.com/) & 

Links to Relevant & Industry Specific Articles 
Site Map & SSL Certificate

Minimum of 3 CTAs (Calls to Actions)

Mobile Friendly/Quick to Load 
(https://www.thinkwithgoogle.com/feature/

testmysite)

Are Images/Pictures Compressed?  Should 
be under 1MB. (https://tinypng.com/)

Fresh Content Every Month (Blog, 

News, etc.)

https://www.thinkwithgoogle.com/feature/
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Lead Gen Websites
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Improve Conversion Rate = Increased Leads & Sales

Conferences/Tradeshows
Most conferences are being re-scheduled or postponed

Networking Events
Use budgeted money towards online marketing

Furloughed Employees
Communicate Covid-19 Announcements Through Social 
Media Posts
Consider LIVE video to reach your audience

A conversion is 
someone who converts 

into a prospective 
customer from your 

website

Leads

Leads
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2. SOCIAL MEDIA 
(LinkedIn & 
Facebook Focus)
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B2B and B2C top social media platforms

Pinterest

SlideShare

LinkedIn

Instagram

Twitter

Facebook

YouTube

64%Google+

Vimeo

88%

94%

84%

72%

41%

33%

24%

20%

LinkedIn 71%

YouTube

Facebook

Twitter

Google+

Instagram

94%

Pinterest

84%

76%

68%

59%

49%

B2B Content Marketing Social 
Media Platform Usage

B2C Content Marketing Social 
Media Platform Usage
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Encourage prospects and customers to check out your 

Social Media Pages

•Link your LinkedIn, Facebook, Twitter, Instagram accounts to your website to promote 
company news, updates and encourage engagement.

•Posts featuring workers at their job

•Take photos at company events

•Videos showcasing company culture

•Show followers the behind-the-scenes of your business

Increases company loyalty while showing prospects

your company culture & business

Why Social Media? Get Social!
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There is a record 10.9 Million Open 

Manufacturing Jobs Across America  

•List jobs on LinkedIn & Facebook

•Show applicants how it is to work at your company

•Benefits

•Day In The Life/How A Product Is Made

•Cafeteria

•Sign on Bonus

•Video of workers at the factory/Tour of facility

Using Social Media for Recruiting
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Manufacturer’s LinkedIn page 
showing Careers with a Link to 
Both Career Page & FB Page

Video
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Acquiring Leads Through LinkedIn



2525Top 5 Ways To Use LinkedIn for Lead Gen
(Company Page & Personal LinkedIn Page)

4

3

5

1

2

Use an image that gets 
attention or creates
interest

Create a Clear & 
Compelling Pitch in Your 
Company Description

Post Weekly to 
LinkedIn-Make Recent 
Updates Clickable

Create a LinkedIn 
Showcase Page

Join LinkedIn Groups 

• Post a company 
announcement or quote 
yourself in a branded image

• Talk about client case study
• Reveal a new partnership 
• Show a company or charity 

outing
• An article of interest in your 

industry



Comparison:

A good LinkedIn page (left) vs. bad LinkedIn page (right)
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#2 Out of Top 10 LinkedIn Pages 



2828Example of a Showcase Page:  Promoting 
a Specific Product or Service on LinkedIn

https://www.linkedin.com/showcase/snyder-langston-healthcare-construction/



Professional picture
Solid description-note: no job title

Good header image
Fully populate entire profile:  About, Experience, Education



GROW your Social Selling Index

https://www.linkedin.com/sales/ssi

Go to your LinkedIn account to view your social selling 
score:

https://www.linkedin.com/sales/ssi
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3. CONTENT MARKETING
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5. Content Marketing

Blogs
eBooks
Case Studies 
Videos
Website Landing Pages
White Papers
Social Media posts
Email

• Content is the fuel to an effective Digital Strategy
• Content can be created in many different formats
• Content attracts traffic to your website because it can get ranked by 

Google
• Content can convert website traffic-builds your credibility
• Not easy and needs to be done correctly
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Content can be leveraged across tactics

The more good, quality, 
relevant content you 
have, the better

• Social
• SEO
• Paid Ads
• Email Marketing
• Video Marketing or
• Marketing Automation
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Needs to be Buyer Persona focused and Solve 
a problem or need!
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4. SEO (SEARCH ENGINE
OPTIMIZATION)
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What is SEO?  Search Engine Optimization

It’s about getting on page 1 of 
Google Search (or any search engine) when someone

searches a keyword or keyword phrase about a
product or service you offer
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41SEO Benefits
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5. DIGITAL ADS FOR B2B 
& MANUFACTURERS
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What is digital advertising?

What is digital advertising?
-Digital Ads are another way to get your company/brand on page 1 for 

a Google search.  Paid vs. earned

-Allows you to buy your way to Page 1 of Google. It’s quick and can 

be targeted either by geography, company and/or specific priority 

products/services you offer

-Compliment to SEO with different pros/cons



44

Types of Digital Advertising
With over 94% of B2B customers taking time to research before they purchase, 
it becomes imperative that manufacturers take advantage of the incredible 
increases in both sales and ROI that online search advertising can provide.

• Paid Search or PPC (Pay Per Click) (Google/Bing)
• Ads which appear when someone searches for product or service

• Display Advertising (B2B Ads, Google Shopping)
• Paid Social Media (LinkedIn, FB, Twitter)

• Targeted ads to prospects or followers

• Industry Specific Websites
• IP Targeting 

Are you tracking your competitor's ads, keywords, landing pages, CTA?

Get Leads Quickly!
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Sample B2B PPC Ad
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Sample B2B Display Ad
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Sample Google Shopping
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Sample Social Media Ads
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IP Targeting to Businesses

Manufacturer formulates 
hundreds of target companies 
to approach, or existing 
customers to up-sell

Show ads targeting the IP 
addresses for all companies 
on manufacturer’s list (for 90 
days)

A manufacturer wants to 
target ads to printing industry 
decision-makers around the 
country

Result: Align sales and 
marketing by targeting only 
employees of potential or 
current customers

1 2

34
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IV. CASE STUDY
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Case Study #1
B2B Manufacturer

A leading global manufacturer of hydraulic quick coupler products since 1960

Problem

Client was leveraging traditional, off 
line sales efforts: Trade shows, print, 
face to face interactions.  They wanted 
to transition to a digital strategy while 
maintaining some trade show 
attendance at key conferences, and
focusing sales team on activities that 
drive engagement with new 
prospects.

Solution

Fixed/updated website that another 
agency had just launched.  
Implemented SEO (Search Engine 
Optimization) for immediate lift in 
leads.  In 3 year time frame, increased 
scope of work 4x with increased 
results directly attributed to efforts.
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SEO for Hydraulic Coupler Manufacturer

2021 tracking to be best sales year in history of company!

3 fold increase in organic traffic in three years (2300 to  7500)

Total  MONTHLY leads increased since beginning of program from 
112 to 384 or 243%!!

Increased monthly leads 26% DURING Covid (April 2020 vs. August 
2021)

Strategy and efforts directly attributable to lead increases/counts
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Closing Questions

1
Is your company’s website a lead generation 
tool, and if so, how many leads/month does it 
generate and how many convert to paying 
customers?

2
Is my targeted buyer audience searching 
terms/keywords relating to what my 
business does?

3
Do I have a clearly defined, long term digital 
strategy designed to increase sales, generate 
leads & achieve my company goals in 2022?
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Pam DeLeon & Lisa Kilrea
WSI DIGITAL GROUP

www.WSIdigitalgroup.com
info@wsidigitalgroup.com

224-517-5170

Email or Call us for
FREE WEBSITE REVIEW and/or
SEO ANALYSIS OF YOUR SITE

http://www.wsidigitalgroup.com/
mailto:info@wsidigitalgroup.com

