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BRAND IS IMPORTANT.

Your brand is the result of every interaction

people have with you.

Everything your company says and does.

CORE

At its Core, your Brand
is the purpose of your
organization. It’s the
reason you come to
work and why people
should come to work
for you.

Inside and Out.

PULP

Your principles,
approach and corporate
culture are what make
your organization
awesome.

They are the Pulp of
your Brand.

e

ZEST

The Zest is everything
the outside world hears
and sees.

It's how you tell the
world who you are and

what you do.

What is the best way to
build the brand you desire?

Start from Within.

We build and power brands inside and out. Brands that connect with
both your people and your marketplace.

branding + marketing

BUILDING BRANDS
INSIDE AND OUT®

barcelonacreative.com




Welcome to Today’s Webinar!

Juli Barcelona
Agency Principal

Brand Strategist &
Digital Specialist

Allison Gibson
VICI Media

Digital Master &
BCG Technology Partner

BCG
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Today’s Key Takeaways:

Use digital and social to recruit workers

Showcase your workplace on social
media to attract potential employees

The most effective digital marketing
tactics for finding job candidates

Use social media to build brand
advocacy and reach candidates

New ways to measure marketing
analytics and metrics

Building Brands. Powering Brands.
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It's a Digital World.

v’ Digital delivers endless opportunities
for brands to build awareness,
communicate effectively, measure
performance and pivot to achieve goals.

v Bound only by budget and creativity,
you can have many goals, target and
re-target various types of audiences in
various ways across various devices and the
list goes on and on.

_137% of recruiters believe social
networks are key to growing their
employer brand.

_148% believe recruitment marketing is
more important in an increasingly
digital world.

Building Brands. Powering Brands.
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All Digital Ads are Geographically Targeted: BCG

branding + marketing

Can appear on Desktops, Laptops, Smartphones, Tablets and Gaming Devices.

BCG Building Brands. Powering Brands.
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Digital Ads Come In All Shapes and Sizes - degﬁtg
Both Display and Video

Building Brands. Powering Brands.
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Let's Get Digital
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Native Ads o
Native display or

video ads go across
all devices and match
the look, feel and
context of the
website or app where
they are seen, using
targeting strategies.

Building Brands. Powering Brands.
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Your RECRUITMENT ads could be any of hundreds of formats
depending on the device and website or app where it appears.

Be a Correctional Officer, starting at
$16.50 per hour, paid training and
~ full benefits

N Sponsored by Idaho Dept of Correction
Learn More

éﬁ%&’ﬁ? $16.50 an hour &

Jp4HOA _§16.50 an benefits
L hour & benefits ™3

Sponsored by Idaho Dept of Correction

) IDAHO.
Sponsored by Idaho Dept of Correction WL;{%

$16.50 an hour & benefits Build a rewarding career as a
Build a rewarding career as a Correctional Officer, paid training,

Correctional Officer, paid training, no no experience necessary
experience necessary

Be a Correctional Officer, starting at $16.50

M per hour, paid training and full benefits

Learn More
Sponsored By Idaho Dept of Correction

It’s created in real time to match the format of where it is appearing.

Building Brands. Powering Brands.




CNN: Breaking US
(@ '} & World News
Get In-Depth Coverage

Being extra prepared can help you nail the
interview.

"What makes people successful is going the
extra mile,” said Barry Drexler, an interview
coach. "You don't just want to wing an
interview."

éﬁe‘ngg $16.50 an hour &
benefits

‘ i3 i 1 v
Be a Correctional Officer, starting at $16.50
per hour, paid training and full benefits

Learn More

S Byeidaho-Bopteic
"The worst thing you can do in an interview is
walk in unprepared,” said Alex Twersky, co-

BCG
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When the Native ad appears on
another website it looks different.

Colors change, fonts change,
format can change — that’s what
makes it a Native ad.

Building Brands. Powering Brands.
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So, How Can We Target
Your Native Ads?

Behavioral Targeting
Native Ads

—
Keyword Targeting

Native Ads
) Retargeting
Artificial Intelligence (Al) ’ Native Ads
Targeting Native Ads
You tell us the geographic g, [

o e

area you want to reach and
then we layer in any of these
targeting strategies.

Native Ads

BCG Building Brands. Powering Brands.
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Consumers visit websites and
apps and their behaviors are

k d Made a purchase online of Looked up vegetarian
tracked. organic groceries restaurants in online directory

‘ Watched a video on fithess Downloaded a coupon for
workout equipment
Actions such as: Clicked on a link for L . —_—

athletic apparel new protein bar

website visits, page views,
clicks, searches, repeat visits,  searchedonline for
time spent etc area fitness clubs

, etc.

Read a blog about
exercise

HER BEHAVIORAL
‘ CATEGORIES:
e Organic Groceries * Exercise
* VegetarianFood * Athletic Apparel
* Health Food *  Gym Memberships

Fitness * Fitness Equipment

This info is compiled into
Behavioral Categories we can "
target with ads.

BCG Building Brands. Powering Brands.




Industry > Manufacturing > Boats & Marine

Industry > Manufacturing > Building Materials
Industry > Manufacturing - Textiles & Apparel

Industry > Manufacturing — Metals & Mining

B2B- Production & Manufacturing

B2B- CNC Machines

Professionals by Industry — Manufacturing Professionals by
Industry — Manufacturing Metals

Professionals by Industry — Welder

Professionals by Industry — Fabricator

Professionals by Industry — Manufacturing
Professionals by Industry — Warehouse Manager
Measuring, Analyzing & Controlling Instruments
Professionals by Industry — Manufacturing Publishing &
Printing

Professionals by Industry — Manufacturing Computers
Professionals by Industry — Manufacturing Plastics,
Synthetics & Rubber

Professionals by Industry — Manufacturing Fabricated Metal
Professionals by Industry — Manufacturing Electrical
Equipment, Appliance and Component

BCG
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Administrative Jobs

Customer Service Jobs
Employment Search

Employment Search — Manufacturing
Entry Level positions

Executive Positions

Expect to Change Jobs

Insurance

IT Professionals

Job Seekers

Jobs

College Degree

High School Degree

Some College

New Hires or Recruitment Services
Recruitment

Small Business Professionals
Young Professionals

Target By Name Of Company
(hundreds to choose from)

TARGET BY HUNDREDS OF
DIFFERENT JOB TITLES!
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Overview Salary Reviews and Advice Job Openings

KeyWO rd What is the Registered Nurse |Sa|ary by Place
of Employment?

[ ]
Ta r g et I n g fO r In addition to region and education, factors such as industry, experience and employer

. affect a registered nurse's salary. The top-paying industries with the highest average
Re C r u I t m e n t annual salaries for this career are accounting, tax preparation, bookkeeping and payroll
services ($88,970), navigational, measuring, electromedical and control instruments

I ° manufacturing ($87,790), pharmaceutical and medicine manufacturing ($85,260), other
E Xa m p e ° transit and ground passenger transportation ($84,670), and the federal executive branch
($84,670). These medical professionals typically provide 24-hour care during their shifts
and often work nights, weekends and even holidays. However, the experience varies
according to work location. Registered nurses whose employers are offices, schools and
facilities that do not offer 24-hour services may work during regular business hours.
n— B Sponsored i3

Looking for a career? — Health care is ready for you

[

’_ : If you are looking for a job where you make a difference, you should talk to us at
Riverside Medical Clinics.
Riverside Medical Clinics

Average Registered Nurse Pay vs. Other Best
Jobs

In 2016, registered nurses made an average salary of $72,180, which is pretty good pay
compared with some of the other health care professions on our Best Jobs list. Licensed
practical and licensed vocational nurses usually bring home smaller paychecks ($44,840).

Building Brands. Powering Brands.
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Targeting Options For Native Ads

= Artificial Intelligence (Al) -
Showing your Native display or
video ads to people using machine

Artificial Intelligence (Al) learning to target consumers based
Targeting Native Ads . . .
on who is engaging with the ad,
across all devices.

Building Brands. Powering Brands.
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BCG
Al: How Does It Work?

Data is constantly collected and analyzed every
minute about who is engaging with your ad: clicks,
conversions, browser type, device, ad creative sizes,

types of websites and apps, and more!

Your ad is shown to a Your ad gets shown

geographic area you to more people like
choose, with no targeting the ones who have  °
categories layered in. engaged with it.

p

Building Brands. Powering Brands.
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Targeting Options For Native Ads:

(G Retargeting = Retargeting — Following people
N Native Ads after they leave your website and
YOUR WEBSITE showing them your Native display

E- or video ad, on other websites and

apps they go to, across all devices.

Building Brands. Powering Brands.
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k:f;:/ VISIts

(o7 popular

— websites

Potential S Doesn'’t ‘
customer convert = ‘

f

Clicks on ad or comes
back to website another .
time, to convert

98% of web traffic will not convert (do what
you want them to do), on their initial visit.

Source: www.Retargeter.com study

BCG Building Brands. Powering Brands.
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L] [ ] BCG
Have an email list?

= Your Email List — Target people on your
list showing them Native display ads
when they browse websites and apps

4 A
- ahalllg i L \ OD Office Supplies in Every Color
2 |Banks55@yahoo.com Office Deols
3 |[AdamBahm@xfin.com ——»
4 |Ateak@rezy.com
------- 5 |mrpoole@gmail.com -
6 adente@aol.com
Matchin 7 |jeddye@stargazer.com
Native Ads 8 |JKing789@gmail.com —»
s MSTresses@ladybug.com ——» Spruce up your office with quality
10|Iprice2010@ hotmail.com/V suppliesin a variety of colors to match
11|PageTurner@gmail.com SNy SPACE: emmiteatyocsont Fa ey
..T TirmaDitrer M ctata s ~rAarma

= Lookalike Audience — target people with
similar characteristics to those on your
email list with a “lookalike audience”

Building Brands. Powering Brands.
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Mobile Conquesting

Using location based,
demographic, and
behavioral targeting
to reach consumers
with display and
video ads on their
mobile devices.

Building Brands. Powering Brands.
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Targeting Options For Mobile Conquesting:

You tell us the geographic area you want to target — then
we layer in:

nlin Targeting people who have
thavigrs ‘\ shown specific behaviors online

or are in a certain demographic

Targeting people by where they
have been tracked with their
phone recently such as a
location, business, or specific
brand name store

Offline
Behaviors

Building Brands. Powering Brands.
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RECRUITMENT Behavioral Targeting BCG
Category Examples:

People who have shown an online behavior or recently been to a location, business, or brand name store.

Apprenticeship Training Programs Job Listing Service
City/County/State/Federal Education Programs Management Training Schools
Computer Training Trade Schools

County Government-Education Programs Training Programs & Services
Electronic Manufacturing Services Terminal Operators & Warehouseman
Engineers - Manufacturing Unemployment Services

Employment Agencies Veterans and Military

Employment Consultants Welding

Employment Database Services Welding & Steel Fabrication
Employment Screening Services Welding — Industrial & Commercial
Forklift Training Warehouses — Steel & Heavy Machinery

Government —Job Training & Services
High Schools (Public or Private)

Building Brands. Powering Brands.




Add In Additional Ways To Target! .=

Target people in real time while at your Geo-
competitors, businesses, or specific \ Fencing
locations or events

Continue to target people after they \ Geo-
leave the locations we are geo-fencing Retargeting

Continue to target people after they leave . .
the locations we are geo-fencing and \ Gec:_:glt(::‘ﬁ(eetlng
target those people’s neighborhoods

Building Brands. Powering Brands.
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Have a list of people you want to target? BCG
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Target people from a list you have of home addresses and serve ads to

them when they are at that address, continue to follow those people
after they leave, and show them your ads.

Address + Address
Targeting Retargeting

BCG Building Brands. Powering Brands.




BCG
What Type Of List Can You Use? R

= Current or past customers

= (Candidate List

= CRM data you’ve collected

" Purchased list only if it is an
“opt-in to be marketed to”

=  Minimum of 100 addresses

Address Address
Targeting Retargeting

Building Brands. Powering Brands.
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Optional Add-On...

Cross Platform
Targeting ———

Follow people
who have been
served the
mobile ads
(whether they
clicked on the ad
or not), onto
other ad
platforms on

ANY devices

they use!
fo

Building Brands. Powering Brands.
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Your ad could be

_ n any of these
— === display sizes...

Bad Mews: Pk Sea Pickien

evse P ec i Northmene

sy >

- || FULL SCREEN

ad size available
too!

| YOUR AD!

YOUR AD!

Hershey Park Closes; Disaster
Emergency Declared -
Srkholes open uD 38 Lopical dowopours cause lash

>
We d
We offer careers!

Infinity is hiring
Bilingual
Customer-Service
Consultants!

v Cli / 'to apply!
B 4
LR _,- /A 5

P 4

~t :
~ Building Brands. Powering Brands.




Add in video!
:15 - :30 video ads
available to run in
| combination with
your display ads.

Building Brands. Powering Brands.



Showing your display
or video ads across all
facebook MR devices on Facebook
a”ﬁg‘iw&k and Instagram and on

' any of the Facebook

advertising platforms.

Building Brands. Powering Brands.



\.
Where We Can Run Your Ads: chG

44< —
] g \
-
o

.

\ @ Qs = ST
Facebook News Feed |@ " = . . @ J
(Desktop & Mobile) \_ b ' — ' 5 Instagram

Facebook Audience MFa(i(ebo?k News Feed
Network e (Desktac:p%tcr;\::gile) (Mobile)
(Mobile) . ? = |
Facebook Messenger Facebook Instant Facebook
App (Mobile) Articles Stories

(Desktop & Mobile) (Mobile)

Our FACEBOOK PREMIUM includes all these options!

“When advertising across the entire Facebook family of apps, conversion rates were 8x

higher than audiences only exposed to placement on Facebook.”
Source: Facebook 1Q Study, “Optimizing Direct Response Campaigns”

Building Brands. Powering Brands.




Types Of Ads We Can Run BémG
(Display Or Video):

[ ssion.
confident, beautiful smile,

- R -
X
. ,
|| e m——
o

. Grossmont Center shared an

The East County Chamber Wil be coming back
10 Grossmant Cender thes year and you 0ot

{ | wantio miss a1 Leam about your current nearn
And ways 10 mprove your Mestyle at this FREE
event!

| ' | : B, - -
\ 1 J ' ' |3 | f'\ 1
Single Image or ~— S _ = ey
Carousel Ads vent Response 4 Ad Branded Content
(multiple images) Ads Lead Ads Ads
(promote (lead (endorsement
your event) generation) , ads)
-
H| K © @
R | ~ _
Collection Ads |\ < \ —~ .
(multiple images & full Job Listing Ads -
screen landing page) . Offer Ads
(find qualified (coupon offers)

candidates)

Building Brands. Powering Brands.
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Facebook & Instagram News Feed Carousel Ads

Showcase up to 10 images/videos as the user swipes through,
each panel links to any of your website pages

o S Call-To-Action buttons:

Sponsored - &

Careers that matter, people who care. Contact Career Investors today!

“Call Now”
 “Send Message”
* “Learn More”

e “Shop Now”
 “Get Directions”

And many more!

Building Brands. Powering Brands.
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Facebook & Instagram chG
News Feed Collection Ads

With Facebook “Collection Ads” people who
tap on your ad can browse multiple
products on their mobile phone.

When tapped, the ad opens to a full screen
landing page where the user can scroll
through up to 10 images or videos that link

\ to your website.

Customizable call to action button.

Building Brands. Powering Brands.




10:00 AM

News Feed

Greenhouse Sales/Landscape Crew/Nursery
Ave you an avid gardener? Do you love nature? Do you ike to play in the.
dint? We may be the perfect piace for you!
Part-tme job
Apply Now
[« Xv RFII

e Like B Comment

RS

branding + marketing

Applicants can apply right on Facebook
and the form is sent to youl!

GRANT LINE GARDEN CENTER & NURSERY Q

GR;NT}%I;

GRANT LINE
GARDEN
CENTER &
NURSERY

GRANTLINEGA

GR/
- C
Home
o Greenho
ot Sales/St
Photos Part-time job
Reviews Are you an
din? We ma
Twitter applications
greenhouse
Videos some positic
dependable
Instagram require liftin,
feed http://grantii
Pinterest 2223 Grant
New Albany
Likes
Posts :
Events -
Jobs

@ GRANT LINE GARDEN CENTER & NURSERY
Caanlis New A series & Gardening Store

w Albany, Indiana « Nur

Jamie Sulivan
socalmediaguru12gmad com

Why do you think you're a good candidate for GRANT LINE GARDEN CENTER &
NURSERY?

EXPERIENCE

+ Add Experience

EDUCATION

+ Add Education

Your application will only be shared with GRANT LINE GARDEN CENTER &
NURSERY and will be sent as a message to them. It will not appear on your
profie

Building Brands. Powering Brands.




\.
To Promote Your Event - BCG

Use Facebook Event Response Ads

. ::Og:]t:::e;a(tdi:nr::é:n&Spa+Wel|nessshared their event. Event Response ads ||nk to an
Event Page on your Facebook

You're invited! Let us take you from winter to spring with AVEDA's limited
new spring look and learn techniques for creating luminous, radiant skin. Call B u Si n e SS Pa ge ( n Ot yo u r We bS ite )

edition makeup collection. Work with an AVEDA beauty expert to create your
573-234-1560 to book your 15-minute appointment now.

If users click the “Interested”
button they get reminders
@ about the event

v
D ~ These ads are single image or
Ny '. .\y"

video only but we run them in
combination with regular News
Feed ads which can be Carousel.

APR  AVEDA Solstice Bloom Makeup Event
29 Sat 11 AM CDT - Regeneration Salon & Spa + We..

17 people interested - 8 people going

% Interested

Building Brands. Powering Brands.

BCG
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%= Greenfield Dental Care Single image, carousel or video, Lead
Ads allow you to find people who
- may be interested in what you offer
and collect info from them.

When a user clicks on the Call-To-Action
button a short lead form opens and
populates with questions of your
choosing.

Once the user completes the form it is
emailed to you or you can download it
from your “Admin” page.

Choose any of these Call-To-Action buttons:

FORM ON FACEBOOK
Get $100 Off! Book Now
Zoom Whitening

00 = R e  “Subscribe” e “Learn More”
* “Apply Now” e “Sign Up”

“ \ ’ *Lead Ads do not run on Facebook Messenger or Facebook Audience Network

Building Brands. Powering Brands.




Facebook Justm(}mm BCG
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Accounting Consumer electronics Human resource management Product management
Advertising Customer relationship Independent insurance agent  Professional
Advertising agency Customer service Information security Project management
Affiliate marketing Data security Information technology Public relations
Agriculture Day trading Interior design Public transport

Air conditioning Dentistry Internship Quality assurance
Application employment  Digital marketing Job Recruitment
Apprenticeshin Doo trainine lob fair Sales

Architect . Jal
ﬁﬁgmegg‘fvlg; Per Facebook: Recruitment ads cannot t"
EL?JE.SQQ&'%’ target users by age, occupation, household )
roker ne ofrrice

Businessadml — jncome, gender, or zip code. However, we |erine

Business devd

Call center . . nagement
Car dealershi can target by radius, city, etc. ring
Car finance § - = = it
Career Foodservice Medicine Telemarketing
Career development Franchising Metalworking Temporary work
Civil service Freelancer Mortgage broker Training

Coaching Fundraising Multi-level marketing Trucks

Computer engineering General contractor Nonprofit organization Urban planning
Computer programming  Graphic design Part-time Veterinary medicine
Computer science Grocery store Performing arts Vocational education
Computer security Higher education Personal development Volunteering
Computer security Home business Personal finance Warehouse
Construction Hospitality Photography Web design

Building Brands. Powering Brands.




Target a “Custom Audience” where we take
your list of emails, phone numbers, or full
names and zips —and show your ad ONLY to

those people when they are on Facebook or
Instagram.

Joseph Jones 90210
pj@gmail.com
210-555-1212
Emily Smith 45040
555-410-3150

ACPike@aol.com

/-

BCG
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@ Hartland Hospital
Sponsored

Looking for a fulfilling career? Apply to be a
member of the Hartland Hospital team today!

- 1
- d
| 4
.‘,' -
- . r
,

Feel Good About Your Job
Launch your career today Apply Now
I

wartlandhospital org

We can use your list to also target
a Lookalike Audience!

Building Brands. Powering Brands.




Social Mirror Ads

Social Mirror ads look like your

social media display or video
posts but appear on other
websites and apps, linking

back to the social media

platform and your website,
and run across all devices

using our targeting strategies.

59% of recruiters will increase their
investment in LinkedIn this year. 49% to
increase use of social media!

BCG Building Brands. Powering Brands.
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How Does It Work? -t
. ©  Tweet
Step 1: Giveusthe @ mome G o :
U RI_ Of the SOClaI 1t Explore Creating Inspiring Experiences Through Purposeful

#Office #Design hubs.ly/HOy4cQTO

pOSt you Wa nt to @ Notifications

use to create the & Messages

ad —_ in this [l Bookmarks
E Lists

example it’s a
Tweet that this = P
advertiser did. © e

Tweet

10:43 AM - Oct 21, 2020 - HubSpot

@) 0 Q &

Building Brands. Powering Brands.




\.
Step 2: We take your post and create it b?ﬁﬁg
as an ad — that looks just like (and links
to) the social post —and run it across LT -
thousands of websites and apps! e —

Companies such as Google and NASA have

installed nap rooms or pods for their
employees, while US colleges, including the

The ad has three Call-To-Action
opportunities:

University of Michigan, have also set up
designated rooms for napping.

ADVERTISEMENT

= Clicks on the Social Media logo and your € omeo Fumny yies v
prOfile image’ ta ke the users to your ating Inspiring Experiences Through Purposeful

#Office #Design hubs.ly/HOy4cQTO

Social Media business page.

= Clicks on the Call-To-Action button take
the users to your website.

= Clicks on the social media icons take
the users to your post on the social
platform where they can “like”,

“comment”, “share”, etc. \*
@) (A %)

= We can report the total number of these
. . "It's great to take a short nap to recoup lost
C|ICkS N your monthly report sleep and help to make up for a night of poor

rest," says Thrive Global's Sleep Editor-at-Large,

BCG Building Brands. Powering Brands.
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= ‘SEQEODAV Subscribe  Signin

It's spring. Pollen is
legit. Here's how to

Here’s how a allergy-proof your

home

Social Mirror =
Recruitment "
ad looks in
action!

It's allergy season again and pollen counts are
up across much of the nation. And if you think
you can retreat indoors to relieve your sniffles,
think again.

Two thirds of people with allergies suffer them
year round, said allergist James Sublett, M.D.,
co-founder of Family Allergy & Asthma in
Lousville, Ky. And the leading cause of those
ear-round allergies are dust mites. animals and

Building Brands. Powering Brands.




3590 Rl |
4 s

(0) Instacram Y

@ duckheadapparel @

CO W A

Today's #OOTD features our our go-to pant for cooler
temps, the 1865 Five-Pocket in Field Canvas. The Field
Canvas offers a slightly heavier weight than our beloved
Pinpoint Canvas, and pairs nicely with our Waxed Canvas
Belt for a rugged yet refined look. #DuckHead
#MadeToBeWorn

" @) <

We’re NOT running an
ad on the social media
platform.

A You must have an &
active business
accounton the

P social platformto do _
these ads [

We are “mirroring” the EXACT
look of your social post as an ad
that runs on thousands of
OTHER websites and apps,
targeted just to the people you

Want to reach’ across a” deviceS. ‘ Outdoor allergens will make it into our homes '

UL UOLE IS, 11T SO, SN WU VUL THIOAE Lien

homes inside of ours.

Building Brands. Powering Brands.
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Social Mirror ads can be done with any organic
or paid posts from your business account on
these 8 social media platforms:

improve relational coordination and
functioning."

ADVERTISEMENT

Hello Fresh “

You choose delicious recipes and we deliver all the

ingredients to your door.
Try now and get $30 off your 1st box
— ¢ n

-
'

Shrimp & Zucchini Ribbons with Basil Ch
1000 calories 80C

e
w ® A

"The key takeaways are that mindfulness works,

and that you don't have to invest in an intensive

T TS JUSE U T W T TS O T i3S
in each day makes employees more helpful and
productive.

ADVERTISEMENT

@ Optimum Nutrition @

PO W

Shop our newest protein products & & &

"The key takeaways are that mindfulness works,
and that you don't have to invest in an intensive

in each day makes employees more helpful and
productive.

ADVERTISEMENT

#M  HeM v

Want to elevate your everyday denim look? Get
inspired by seven fashion stars @ Find your perfect
pair on #HMMagazine https//nm.info/60114y2at

DIANA VERAS Gt
Extra-high waist, tapered legs and V-shape... Hig

e ]
Q T Q

"The key takeaways are that mindfulness works,

in each day makes employees more helpful and
productive.

o Deloitte [in8

India's transition to technology-driven world power is
well underway. But with millions of eligible girls still out
of school, the country’s full potential cannot be
realized.

ADVERTISEMENT

We are committed to improving the futures of 10
million Indian girls and women by 2030, and we're
proud to support the.... [+]

& Like = Comment g Share

LEARN MORE

"The key takeaways are that mindfulness works,

facebook

Jnstagram

Ewittery

Linked [}

AND...
—

Building Brands. Powering Brands.




Social Mirror ads can be done with any organic
or paid posts from your business account on these
8 social media platforms:

BCG

branding + marketing

the journal Organizational Behavior and Human
Decision Processes.

ADVERTISEMENT

48 The North Face (D]

e T

3CK ROCK ROCK

Backpack Finder - Get Help Choosing the Perfect Pack
| The North Face

FIND YOURS >

"The key takeaways are that mindfulness works,

(@ Pinterest

improve relational coordination and

fionctinninag "

Links to “Add Me” as a friend

"The key takeaways are that mindfulness works,
and that you don't have to invest in an intensive

that including just a few minutes of mindfulness
in each day makes employees more helpful and
productive.

» Youlube

Lily-Rose Depp takes you to the fields of CHANEL to
discover Grasse jasmine in the latest episode of
CHANEL PARFUMEUR.

"The key takeaways are that mindfulness works,

and that you don't have to invest in an intensive
eight-week intervention to be able to get the
benefits from that because we all know that

in each day makes employees more helpful and
productive.

ADVERTISEMENT

J'TikTok

" TikTok

@sabra
One. Two. Three. YUM. #howimmus 8#hummus

#sabra #plantbased #vegan #fyp #4u #moodboost
#recipe #food #breakfast #brand

Y P

FIND YOUR FLAVOR >

"The key takeaways are that mindfulness works,

4{} SnapChat

You([T1)

o TikTok

Building Brands. Powering Brands.
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Social Mirror Ads Outperform Other Types of Ads
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Our Social Mirror Ad Campaigns:

X

higher click through rate than the
national average'.

4-------------

*Comparing CTR on Social Mirror Ads to IAB standard display ad sizes

Building Brands. Powering Brands.
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So, How Can We Target
Your Social Mirror Ads?

Artificial Intelligence (Al)

Targeting )) Retargeting

You tell us the geographic area you MR

want to reach and then we layer in any _-

of these targeting strategies. —_—

BCG Building Brands. Powering Brands.
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Targeting Options For Social Mirror Ads

= Behavioral Categories —
Showing your Social
Mirror ads to specific

: _ consumers based on their

Behavioral Targeting previous on-line behavior,

across all devices.

Building Brands. Powering Brands.




Industry > Manufacturing > Boats & Marine

Industry > Manufacturing > Building Materials
Industry > Manufacturing - Textiles & Apparel
Industry > Manufacturing — Metals & Mining

B2B- Production & Manufacturing

B2B- CNC Machines

Professionals by Industry — Manufacturing Professionals by
Industry — Manufacturing Metals

Professionals by Industry — Welder

Professionals by Industry — Fabricator

Professionals by Industry — Manufacturing
Professionals by Industry — Warehouse Manager
Measuring, Analyzing & Controlling Instruments
Professionals by Industry — Manufacturing Publishing &
Printing

Professionals by Industry — Manufacturing Computers
Professionals by Industry — Manufacturing Plastics,
Synthetics & Rubber

Professionals by Industry — Manufacturing Fabricated Metal
Professionals by Industry — Manufacturing Electrical
Equipment, Appliance and Component

BCG

branding + marketing

Administrative Jobs

Customer Service Jobs

Employment Search

Employment Search — Manufacturing
Entry Level positions

Executive Positions

Expect to Change Jobs

Insurance

IT Professionals
Job Seekers

Jobs
College Degree
High School Degree

Some College
New Hires or Recruitment Services

Recruitment

Small Business Professionals
Young Professionals

Target By Name Of Company
(hundreds to choose from)

TARGET BY HUNDREDS OF
DIFFERENT JOB TITLES!
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Targeting Options For Social Mirror Ads

= Keywords — Showing your
Social Mirror ads on webpages
and apps that contain keywords
related to your business, across
Keywoimgeting all devices.

Building Brands. Powering Brands.




HEALTH

HowAffects Teens'

According to new studies, growing our own
food lowers the risk of anxiety and
depression, reduces stress and increases life
satisfaction. Part of that is neurobiological:

ADVERTISEMENT

@ Optimum Nutrition @

CO & W

Shop our newest protein products & & &

In another study, the percentage was even
higher. In fact, teens in the study who ate a
low-qualityldiet had an 80 percent higher risk

BCG

BCG

branding + marketing

You are reaching people who are on
webpages and apps that feature your
keywords, and serving them your
Social Mirror ad.

(In this example the advertiser was

targeting the keywords “Nutrition” and

“Diet” and did a Social Mirror ad of
their Instagram post.)

We can target a list of up to
500 keywords

Building Brands. Powering Brands.
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Targeting Options For Social Mirror Ads

= Artificial Intelligence (Al) —
Showing your Social Mirror ads to
people using machine learning to
target consumers based on who

Artificial Intelligence (Al) is engaging with the ad, across all
Targeting devices.

Building Brands. Powering Brands.
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Targeting Options For Social Mirror Ads

@ Retargeting = Retargeting — Following people
after they leave your website and
showing them your Social Mirror
ad, on other websites and apps
they go to, across all devices.

YOUR WEBSITE

Building Brands. Powering Brands.
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Online Audio Ads ,
Audio ads served to

targeted online
listeners who are
consuming audio
content across all types
of devices including
Smart Speakers.

Building Brands. Powering Brands.
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Monthly Online Audio Listening

TOTAL U.S. POPULATION 12+

% LISTENED TO ONLINE AUDIO IN LAST MONTH

ONLINE AUDIO = LISTENING TO AM /FM RADIO STATIONS ONLINE AND /OR
LS 47
39
34
27 27
21 »g 21 I I
'0O6 '07 '08 '09 10 N 12 13 14

2000 01 'O '04 'O5 17 18 2019

Source: “The Infinite Dial”, Edison Research and Triton Digital, 2019

67% of the U.S. population listened
to Online Audio in the last month.

BCG Building Brands. Powering Brands.



Your :15 up to :30
audio ad plays in
online content such
as music, podcasts,
and sporting events
that users listen to
on their devices.

BCG

branding + marketing

Your online audio
ads run across
major streaming
services such as:

@ Spotify
-

) TRimon e

SOUNDCLOUD

[rowe 1 @9

On some platforms
your audio ad will
be served along
with a companion
display ad at no
additional cost.

Building Brands. Powering Brands.
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So, How Can We Target Your branding + marketing

Online Audio Ads?

Beha\'lioral Targeting
Online Audio

Artificial Intelligence (Al)
Targeting Online Audio

You tell us the geographic area you want to reach
and then we layer in Behavioral Targeting and
Artificial Intelligence Targeting (combo).

Building Brands. Powering Brands.




Industry > Manufacturing > Boats & Marine

Industry > Manufacturing > Building Materials
Industry > Manufacturing - Textiles & Apparel
Industry > Manufacturing — Metals & Mining

B2B- Production & Manufacturing

B2B- CNC Machines

Professionals by Industry — Manufacturing Professionals by
Industry — Manufacturing Metals

Professionals by Industry — Welder

Professionals by Industry — Fabricator

Professionals by Industry — Manufacturing
Professionals by Industry — Warehouse Manager
Measuring, Analyzing & Controlling Instruments
Professionals by Industry — Manufacturing Publishing &
Printing

Professionals by Industry — Manufacturing Computers
Professionals by Industry — Manufacturing Plastics,
Synthetics & Rubber

Professionals by Industry — Manufacturing Fabricated Metal
Professionals by Industry — Manufacturing Electrical
Equipment, Appliance and Component

Administrative Jobs

Customer Service Jobs
Employment Search

Employment Search — Manufacturing
Entry Level positions

Executive Positions

Expect to Change Jobs

Insurance

IT Professionals

Job Seekers

Jobs

College Degree

High School Degree

Some College

New Hires or Recruitment Services
Recruitment

Small Business Professionals
Young Professionals

Target By Name Of Company
(hundreds to choose from)

TARGET BY HUNDREDS OF
DIFFERENT JOB TITLES!
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On April 26, 2021 Apple
released their update to all iOS

Mot and iPadQS devices, requiring

Your data will be used to deliver apps to aSk the User

personalized ads to you.

permission to track their
online behavior.

iOS is a mobile operating system created and
developed by Apple Inc. exclusively for its hardware.

Building Brands. Powering Brands.
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VA

With the iOS 14.5 update, apps will be
required to notify users when they track
online activities. The user can either grant or
deny permission.

“Your App” would like
permission to track you

Upon opening an app, iPhone and iPad SeatiiEe e by
. . . other companies.

owners will need to opt into allowing the Your daa vl beutad

app to use Apple’s Identifier for Advertisers e

(IDFA), an identifier assigned by Apple to a
user’s device, that can be used to track
activity across apps—and the pop-up
requesting an opt-in must follow Apple’s
suggested wording closely.

BCG Building Brands. Powering Brands.




1) Apps must explicitly request a user’s permission before accessing their
device’s IDFA to track their information. Users will have to OPT IN and allow
this. Previously, users had to find default settings and expressly OPT OUT.

2) Apps must allow users to modify the precision of the location data their
phone passes to each app.

Maps will also update and
ask if users want to continue
to use “precise location”

Allow “Maps” to use
your location?
Your precise location is used to show
your position on the map, get
directions, estimate travel times, and
improve search results.

Allow “Maps” to use
your location?
ise location is

Santa Clara
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W iOS Android ™ Unknown/others

Japan @
us. £
UK &

Germany @ l
China @ |
Brazil & &

Nigeria () i
India & i
0% 20% 40% 60% 80% 100%

Apple is a dominant player in mobile devices in the U.S.
(58.78% in the US versus Android’s 41.03%), although less dominant worldwide
(24.82% versus Android’s 74.6%).



Allow Facebook to use your
app and website activity?

&) Get ads that are more personalized

[ Support businesses that rely on ads
to reach customers

To provide a better ads experience, we need
permission to use future activity that other
apps and websites send us from this device.
This won't give us access to new types of
information.

Learn more about how we limit our use of
your activity if you turn off this device
setting, and related settings on Facebook.

Apple’s Battle with Facebook

“Facebook” would like
permission to track you
across apps and websites
owned by other companies.

This allows Facebook to provide you
with a better ads experience.

Ask App Not to Track

Allow Tracking

BCG

branding + marketing

Apple users that utilize the
Facebook or Instagram app will have
to opt in to tracking just like any
other app, for Facebook/Instagram
to be able to track them.

Facebook’s response is what they
call Aggregated Event Measurement
a protocol that allows for
measurement of conversions for
Apple users who don’t opt in, by
using statistical modeling.

Building Brands. Powering Brands.
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Ways This Effect Digital Campaigns branding + marketing

1) Facebook Reporting on Off-App Activity
2) We could see a decline in serving ads in a small radius

3) Ad Targeting to defined Geo & Audience/Categories
(like job position, etc.) REMAINS UNCHANGED

Building Brands. Powering Brands.
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Google has announced a 2022 deadline to no longer support 3 Party
tracking cookies in the Chrome browser or any of their products.

3" Party cookies are tracking codes
that are placed on a web visitor's
computer after being generated by
another website other than your own.
When a web visitor visits your site and
others, the third-party cookie tracks
this information and sends it to the
third-party who created the cookie --
which might be an advertiser (for
Retargeting) or an ad exchange to
create Behavioral categories.
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GOOGLE

FLoC

Federated Learning of Cohorts (FLoC) targets behaviors of a group of people
rather than an individual to protect their privacy.

BCG Building Brands. Powering Brands.
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Is this the end of
digital marketing

and targeting? .AliveRamp

No. Absolutely NOT! Uniﬁed iDz.o

Demand Side Platforms are beta
(‘7 netlD

testing many solutions in addition
to FLoC. Advertising will become
more fragmented with tracking for
one product different than tracking
for another product.

BCG Building Brands. Powering Brands.
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Native Available Monthly Impressions Estimate: 224,000

Percentage of Targeted Native inventory purchased with this 66.96%
campaign:

Mobile Conquesting Available Monthly Impressions Estimate: 179,040

Percentage of Targeted Mobile Conquesting inventory purchased with 55.85%
this campaign:

The above is an estimate based on historical inventory of impressions we bid
on (i.e. no remnant inventory, premium sites, no pop-ups, etc) — not ALL

available impression inventory.

Building Brands. Powering Brands.
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THANK YOU!

Questions? Proud Member of TMA!

Juli Barcelona, Principal

juli@barcelonacreative.com

708.670.7932 B CG

branding + marketing
Connect With Us:

Hevy o




